
Course Schedule - Fall 2006

Agricultural and Consumer Economics

222 Agricultural Marketing Credit: 3 hours.
Examines factors affecting the size of the market for agricultural products and the scope of marketing
activities;functions and services performed; pricing agricultural products, including the nature and causes of price
fluctuations; and costs of marketing and efforts to reduce costs and improve the marketing system. Prerequisite:
ACE 100 or ECON 102.

CRN Type Section Time Days Location Instructor

29698 lecture-
discussion

Q 12:00 PM - 01:20
PM

TR room 116 Roger
Adams
Laboratory

Stoddard, P

Page 1 - Agricultural and Consumer Economics, Fall 2006


