
Course Schedule - Fall 2006

Communications

410 Media Ethics Credit: 3 or 4 hours.
Surveys the major ethical problems in news, publications advertising, publications and entertainment media;
includes case studies and moral reasoning on confidentiality, privacy, conflicts of interest, deception, violence, and
pornography. 3 undergraduate hours. 4 graduate hours.

CRN Type Section Time Days Location Instructor

30056 lecture-
discussion

C 09:30 AM - 10:50
AM

MW room 113
Gregory Hall

Christians, C

30056: 3 hours This course is open only to undergraduates this term. This course is further limited to College of
Communications students.
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