Course Schedule - Summer 2006
Advertising

400 Special Problems Credit: 2 or 3 hours.
Special projects, research, and independent reading in advertising for students capable of individual work under the
guidance of a faculty adviser. 2 or 3 undergraduate hours. May be repeated in the same or in multiple semesters, if

topics vary. No graduate credit. Prerequisite: Written research proposal and consent of head of department.

CRN Type Section Time Days | Location Instructor
10112 | independent ARRANGED
study

10112: Instructor Approval Required

590 Special Topics in Advertising Credit: 2 or 4 hours.

May be repeated in the same or in multiple semesters, if topics vary.Prerequisite: Consent of department

CRN Type Section Time Days | Location Instructor
10116 | independent ARRANGED
study
10116: Instructor Approval Required
599 Thesis Research Credit: 4 or 8 hours.
Approved for S/U grading only. Prerequisite: Graduate standing in advertising
CRN Type Section Time Days | Location Instructor
10120 | independent ARRANGED
study
10120: Instructor Approval Required
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